DESIGN VENTURA 2012 STUDENT COMPETITION ENTRY FORM
To enter the Design Ventura Competition, you need to complete this form
and submit a summary of your idea on up to three A3 Visualisation Sheets.
Good luck!

Bringing the business of
design to life with
Deutsche Bank

School Name, Year
Group and Team
Name:

Trinity School Lewisham
Years 8-9
Team Infinity

TEAM MEMBERS
Tell us who is in your
team

1.
2.
3.
4.
5.
6.

YOUR IDEA
Summarise your idea in
100 words or fewer.
Remember to refer to
the original brief and
relate your idea to the
theme of Journeys:

Target audience
Who is your target
audience and why?
Marketing
How will your target
market find out about
your idea?

Tyreese Dante Hines
Etienne Phillips
Jade Maynard
Lili Sarkozi
Zachary Bedja-Johnson
Luke Alce

‘Pics Pins’ are badges; however they are not the
normal ‘stand-alone’ badges. Our badges are different
from the rest because you have to collect three or
more badges in order to create the whole image, the
‘Big Picture’.
The badge images are famous buildings and
monuments across the globe e.g. Big Ben, Tower
Bridge, the Eiffel Tower etc., which covers the theme
of journeys as they can be bought as souvenirs.
The badges have a backing card packaging, so the
impact on the environment is minimal, the card and all
the materials used in the production can be recycled.

Our target audience is all ages because the sizes and
theme are appropriate for young and older people.
Architects and people who like building design would
also like our idea and they are also likely to visit the
Museum.
People would find out about our product when they
visit the museum and we also thought we could
promote the product on: Facebook and Twitter. We
could also write to
a number of design magazines such as:
Creative Review and DATA magazine telling them
about our product and the design process which
would promote both our product and the
competition.

Materials &
Manufacturing
What will your final
product be made of?
How will your final
product be
manufactured?

SUSTAINABLE
DESIGN
How will you avoid
making a negative
impact on the
environment through
your idea? (e.g. use of
recycled materials or
minimal packaging):

COSTING AND
BUDGET
Please provide
evidence about your
costings. You can use
the Finance Template
in the Enterprise
Resources section at
ventura.designmuseum.
org and add it as an
attachment below:

The materials used to manufacture our product are
the badge components:
metal badge disc, cellophane disc, metal pin, plastic
backing and paper artwork.
The backing card will be made from carton card.
We could manufacture a certain amount of the
products by using school facilities. However, if we
were to batch produce our product, they could be
made by ‘Big Dog Badges’.
If ordered from “Big Dog Badges” the cost would be
22p each for an order of 500 badges, which comes to
a total of £110 for 500 badges.
The backing card will be two colours and could
probably be printed for approximately £150 for 500
by an offset lithography company; we are awaiting a
quote from them.

Our product would avoid making a negative impact on
the environment since our product has minimal
packaging which can also be recycled.
As previously mentioned a badge is a collectable item
and is not worn or used once and then thrown away,
so it has a long product life cycle.
We could also investigate printing on recycled
cardboard or using FSC ( Forestry Stewardship
Council) material for the backing card.

The cost price of ONE badge would be 22p each
badge, assuming an order of 500 badges.
The backing card will cost approximately £150 for 500
cards.
The retail price of each individual badge would be
£1.00 and £2.50 for a set of 3.
We would make 1000 badges.
The profit would be: 78p per individual badge sold.
On a set of three badges the profit would be £1. 84.
However we will need to deduct the cost of the
backing card from this, these will cost approx., 3p
each to print.
Therefore total profit per set of 3 badges = £1.81
We have chosen ‘The Architectural Heritage Fund’ as
the charity we would like to donate any profits to as

this relates to our product.

ATTACHMENTS
Please tick if you have
included these
documents with your
entry and list any
additional attachments

Up to 3 A3 visualisation sheets showing
your research, idea development and final
response to the brief.
Additional information on Marketing materials.
Additional budget information (e.g. Finance
Template)
Other attachments (please specify)

Notes
Use this space to tell
us anything else you
would like to about
your idea:

We could also have an online service which would
allow people to order our product this would prevent
having wasted stock. We also thought that the
product could be sold near the till point in clear
acrylic boxes. ( see design sheets)

Guidance for Teachers: Each school may submit one competition entry
from a single team. Entry forms and accompanying documents must be sent
by 5pm on Monday 19 November 2012 via email to
ventura@designmuseum.org.
Please tick this box to confirm that you have read and agree to the
competition terms and conditions on the Ventura website
ventura.designmuseum.org

